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CONTACT:

Florida Humanities’ "Broadcasting Hope" Public Media Grant provides up to $20,000 in funding to
Florida public media stations (both television and radio) to produce impactful and inspirational public
media humanities programming (via traditional television, radio broadcasts, podcasts, digital platforms,
and other community engagement activities) which share how local communities come together through
the humanities to inspire hope, shift perspectives and foster unity.

"BROADCASTING HOPE"
PUBLIC MEDIA GRANT

REQUEST  FOR  PROPOSALS

Notification Date: 
August 2, 2021

HOW TO
APPLY

Application Deadline:
June 30, 2021
12:00 PM (noon)

Sign into the Online Application Portal  or create an account
at www.FloridaHumanities.org/Apply
Reach out to Grants Director, Lindsey Morrison, at
lmorrison@flahum.org to discuss your project and request an
Access Code. 

Applying is easy (and we're here to help if you get stuck!). Simply

Grant Period: 
August 2, 2021 - 
August 2, 2022

AWARD

IMPORTANT
DATES

ELIGIBILITY

up to $20,000

This grant opportunity is only open to Florida public 
media stations.

https://www.grantinterface.com/Home/Logon?urlkey=flahum
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Overview 
While the value of the hard sciences is irrefutable during a 
pandemic, the humanities offer a different perspective. The 
humanities enable us to pursue an understanding of our shared 
human experience, giving people a sense of grounding and a vehicle 
through which to gather and discuss modern problems through a 
historic lens. Humanities inspire, engage, and enrich us. Following a 
particularly tumultuous year as a nation, one thing is clear: while 
masks and vaccines might allow us to physically come closer, the 
humanities and the constructive dialogues they foster will truly 
enable us to be closer, more united, and to see our neighbors 
through a more compassionate light. 

Florida Humanities’ “Broadcasting Hope” Public Media Grant 
provides funding to Florida public media stations to produce 
impactful public media humanities programming that shares how 
local communities come together through the humanities to inspire 
hope, shift perspectives, and foster unity.  

Florida Humanities is committed to supporting innovative humanities-informed public media station 
projects - audio, digital, film, and other media initiatives that have strong grounding in the humanities 
and are accessible to a broad public audience. Media projects should focus on topics that enhance our 
understanding of Florida and its culture, people, and history.  

All Projects Must: 
✓ Center on theme of “Broadcasting Hope”
✓ Inspire constructive dialogue with the public.
✓ Involve humanities scholar(s) and other subject-area experts.
✓ Be free and widely available to the public

Theme 
Florida Humanities looking for stories of hope that surprise us and inspire us – projects that will 
encourage conversations with our friends and neighbors.  The project must be centered on 
“Broadcasting Hope.”  Reflect on how local communities come together to inspire hope, shift 
perspectives, and foster unity. How are communities collaborating to bridge differences and build 
connections, using the lens of the past to enlighten our present and guide us to a better future?  

Examples of Fundable Projects 
▪ Film Productions
▪ Live Radio, TV Series, or Recorded Podcasts
▪ Phone app development
▪ Website resources
▪ Classroom resources (K-12, Universities and Colleges, etc.)
▪ Other innovate digital public humanities programming

What exactly are 
the Humanities? 

Humanities is the process of 
pursuing an understanding of 
our shared human experience. 
Through exploration of the 
humanities, we learn how to 
think creatively and critically, to 
reason, and to ask questions. 

Humanities include the study of 
history, literature, culture, 
languages, law and political 
science, folklore, gender studies, 
religious studies, philosophy 
and sociology, art history, 
archeology and sociocultural 
anthropology, and civics. 
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Funding Eligibility  
This funding opportunity is only open to Florida public media stations, both TV and Radio. 
 
Florida Humanities seeks applications from Florida Public Media stations that seek support for any 
stage of the production process, including:  

• Development 

• Pre-production 

• Production 

• Post-production.  
 

Special consideration will be given to the following: 
▪ Projects that actively partner with diverse and underserved communities 

o Underserved communities can be defined as those whose access to the humanities is 
limited by geography, ethnicity, economics, or disability. 

▪ Projects that are strengthened by partnerships with other organizations or institutions, 
including but not limited to humanities nonprofits, K-12 schools, Universities or colleges, 
libraries, or other public media stations.  

 

Programmatic Priorities 
While remaining open to funding public humanities projects, Florida 
Humanities may give special consideration to applications that focus 
on one or more of our five programmatic priorities.  
 

1. Racial Injustice  
Sharing stories and perspectives highlighting historical and 
modern race-based inequities and injustices that 
disadvantage(d) communities of color, employing the 
humanities to bring communities together in constructive 
dialogue. 
 

2. Civics and Democracy  
Current issues in American democracy and civics including 
but not limited to voting, suffrage, the power of protest, 
voting rights, voter suppression, contested elections, and 
ideological polarization.  
 

3. Water  
Water as an essential component of life on our planet 
(environmentally, culturally, and historically), using the 
humanities to examine a community’s relationship with 
water as it relates to their cultural history.  
 
 

“If you can't fly 
then run, if you 
can't run then 
walk, if you can't 
walk then crawl, 
but whatever you 
do you have to 

keep moving 

forward.” 
 

Rev. Dr. Martin Luther King, Jr. 

http://www.floridapublicmedia.org/tv/
http://www.floridapublicmedia.org/radio/
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4. Public Health
The impact of public health issues on the sustainability of Florida's communities within a 
diverse, globalizing world, exploring the continuity and change of cultural heritage in relation to 
public health crises, including global pandemics. Explorations may include the disparities in 
health access and service for various groups within the community.

NOTE: Public humanities programs focused on health must use the humanities to think 
critically and provide a deep level of analysis and interpretation. Social service projects 
focused on public health and not grounded in the humanities are ineligible for funding. 

5. Immigrant and Refugee Stories
Programs that share refugees’ and immigrants’ personal accounts and perspectives, using the
humanities to compassionately reflect upon community challenges and triumphs in our
increasingly diverse and changing Florida landscape.

Timeline 
Digital products should be completed within the contract period of August 1, 2021 and August 1, 2022. 
Prior to the contract end date (August 1, 2022), Florida Humanities must be notified of any major 
changes to proposed timeline and contents. We may ask for short clips/segments for fundraising 
and/or promotional purposes prior to the deadline.  

Ownership/Copyright 
While the public media station retains ownership and copyright, Florida Humanities retains the right of 
unlimited use to screen and/or to stream the films, podcasts and/or digital productions and/or to edit 
clips or screengrabs for trailer or other promotional purposes. Stations are encouraged to submit their 
completed productions to film festivals or other award events.  

Credit: 
Guidelines on required recognition will be provided to awarded applicants, including logo usage and 
branding guidelines.  

• Film/Television: Florida Humanities must be credited on screen in the opening credits and the
closing credits of film productions, with logo appearing on screen for a minimum of 3 seconds.

• Radio/Digital: Florida Humanities must be credited on all digital materials and website pages,
with logo and credit statement clearly visible. Florida Humanities credit lines must be verbally
read for all radio/podcasts segments.

Application 
Before beginning the application process, applicants must review the entire guidelines and contact 
Florida Humanities staff with any questions or concerns.  Please note that all grants are awarded on a 
competitive basis and are dependent on the availability of federal funds from the National Endowment 
for the Humanities.  
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To apply, interested applicants must email Grants Director Lindsey Morrison to discuss their proposed 
project. Eligible applicants will be provided with an Access Code to apply.  
 

Lindsey Morrison 
Grants Director 
Florida Humanities 
lmorrison@flahum.org  

 

Grant Period, Award Payments and Program Dates:  
All projects must be completed within 12 months. Grantees will receive funds in two installments: (1) 
90% at start of project, and (2) 10% on a reimbursement basis contingent upon receipt and approval of 
all required final reports. 

 
All public programs/events supported by grant funds may not begin sooner than 6 weeks after the 
contract start date.   

 

Narrative Questions: 
All applicants must complete each of the following narrative fields within the online application: 

1. Reach of Public Media Station:   
Provide an overview of the geographic reach of your public media station. Describe your annual 
viewership/listenership makeup, and annual programming your station supports, particularly 
noting any programming that received nominations, awards, or accolades. Note any prior 
programmatic history with Florida Humanities. (limit 2,000 characters with spaces) 

 
2. Humanities and “Broadcasting Hope” Content:  

Describe your proposed project, your delivery method, and how it is humanities-informed and 
is centered on “Broadcasting Hope”. Outline the themes that will be addressed. Describe any 
resources that will be developed to extend the reach of the project and how those resources 
will be made available to the public. (limit 3,500 characters with spaces) 
 

3. Target Audience, Promotion Plan and Reaching Underserved Communities: 
Describe your target audience and the need for the project in the community. Provide a 
detailed marketing/promotion plan with relevant outreach metrics (i.e. how many people will 
be reached by each promotion outlet?). Describe how your project or programming specifically 
engages underserved communities. Underserved communities can be defined as those whose 
access to the humanities is limited by geography, ethnicity, economics, or disability across 
Florida, or the country writ large. (limit 2,000 characters with spaces) 
 

4. Fees:  
Specify and describe in detail any fees to be charged to participants/viewers. Funding priority 
will be given to projects that are free to the public, but if attendance fees are charged, they 
must not present a barrier to participation. (limit 500 characters with spaces) 
 

mailto:lmorrison@flahum.org
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5. Project Personnel:  

Detail the humanities advisors and scholars and other project participants. Florida Humanities 
recommends that as much as possible all key project personnel should be confirmed at the time 
of application. 
Humanities Advisors 

• Provide short descriptions for the humanities scholars and advisors involved in the 
project, including their areas of expertise, scholarship, and institutional affiliation. 

• Describe the project role of each humanities professional (such as content advisor, 
researcher, or interview subject). 

Project Personnel 

• For the primary project personnel (e.g. project director, director, production designer or 
producer) provide a bio that includes relevant skills and education, credits for digital 
projects, major broadcasts, or exhibitions, and award information.  (limit 3,500 characters 
with spaces) 

 
6. Impact and Evaluation: 

Describe the expected impact of your project on the target audience. Explain how you will 
evaluate its success and measure results. (limit 2,000 characters with spaces) 
 

Budget: 
Budget and budget detail must reflect all costs of implementing your project. Florida Humanities 
requested funds cannot exceed $20,000 and may only be used for eligible project expenses incurred 
during the grant period.  Because media projects typically require funding at levels greater than Florida 
Humanities can support, project directors are encouraged to seek multiple sources of support and 
record all other awarded funds as cost share. 
 
Additional funds will not be granted if applicants fail to finish the film within the approved budget. 
 
The required budget form that is downloadable in the online application provides line items for the 
following fundable categories.  

▪ Honoraria for Humanities Scholars: 
▪ Fees to Production Staff/Technical Consultants  
▪ Travel, Per Diem, Lodging:  
▪ Production and Post-Production: 
▪ Rights to Archival Materials: 
▪ Equipment, Software or Audio/Visual:  
▪ Publicity and Promotion: 
▪ Other: 
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Ineligible Expenses: 
Florid Humanities funds cannot be used to cover the following expenses:  

▪ Capital improvements, construction, maintenance, restoration, renovation, or preservation 
▪ Costs of political action or advocacy 
▪ Entertainment (i.e. dance or musical performances) 
▪ Expenses incurred or paid out before a grant award is made 
▪ Purchase of real property 
▪ Refreshments (i.e. food and drink) 
▪ Scholarships and awards 

 

Required Supporting Materials: 
The following REQUIRED forms and documents must be uploaded to complete the application process: 
 

▪ WORK PLAN: Applicants must create and attach a month-by-month work plan that clearly 
shows how the project will achieve success, from pre-production to production to post-
production and marketing and promotion. Work plans should demonstrate careful attention to 
maintaining on schedule and hitting necessary benchmarks. 

▪ MEDIA SAMPLES: Public Media Stations (TV and Radio) must submit at least one and no more 
than 3 samples of previous work. In addition, Florida Humanities would like to see a sample of 
work-in-progress for proposed project, if available. Samples may be submitted as links or 
attachments in online application. Do not send originals via mail; samples will not be returned.  

▪ BUDGET FORM: Download and complete the budget and budget summary form provided in the 
online application.  All applicants are REQUIRED use the form provided.   

▪ OPERATING BUDGET: Applicant must attach a copy of the organization’s current year operating  
budget.  Must not exceed two pages. 

▪ SUPPORTING DOCUMENTS: Support materials should include letters of commitment and 
resumes from participating scholars/presenters; letters of support from partnering 
organizations; and any items that demonstrate the past success.  Up to three files may be 
uploaded, each of which may be multiple pages. 

 

Cost-Share/Match Requirement:

Applicants are required to record all eligible cost share, while 
a minimum one-to-one cost share (i.e. match) is required to be 
eligible. The match can be met by either in-kind services or 
cash. The match can be entirely in-kind, entirely cash, or a 
combination of the two. 

Cost-share may include indirect costs (overhead) totaling no 
more than 15% of the awarded/expended funds. 
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Reviewing and Submitting the 
Final Application 
Before submitting your final application, 
please review your entire packet by 
clicking “Application Packet,” to ensure 
all documents uploaded properly, and are 
therefore able to be evaluated.   
 
It is very important that applicants review 
thoroughly and make any changes before 
submitting.  Once submitted, applicants 
will no longer be able to make any 
changes.  The Application Packet should 
be saved as a pdf file and kept by you as 
your official copy of the final application. 
 

Need help or have a few questions? We are here to help!  
Florida Humanities staff are happy to provide guidance via phone or email on completing an 
application, determining eligibility, addressing budgetary questions, as well as troubleshooting 
technical difficulties with electronic forms.   
 
Please allow for 24-48 hours to return your email, and please contact staff well in advance (at least one 
week) of an application deadline.  
 
Staff comments and suggestions are based solely on prior experience with g rant review sessions that 
include board members.  Adherence to staff suggestions does not guarantee funding. 
 
 
 
 
 
 
 
 
 

Lindsey E. Morrison 
Grants Director 
Florida Humanities 
lmorrison@flahum.org  

mailto:lmorrison@flahum.org

